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Destination vs
Attraction Tourism
Destination
Management
Principles And
Principles for
developing
Destination
Management Plans
Destination
Management Plans
should cover all the
fundamental aspects
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management;
including: Tourism
performance and
impacts Working
structures and
communication
Overall appeal and
appearance, access,
infrastructure and
visitor services

PRINCIPLES FOR
DEVELOPING
DESTINATION
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MANAGEMENT
PLANS
DESTINATION
MANAGEMENT
Destination
management defines
a process that
involves coordinated
actions aimed to
control the economic,
socio-cultural and
environmental
dimensions of a

specific tourism
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territory. It should be
carried out by local
authorities and other
tourism stakeholders
in partnership,
following principles of
good governance.

DESTINATION
MANAGEMENT |
Tourism2030
Creating a strategic
vision and joint plan,

or Destination
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Management Plan
(DMP), can help unite
organisations, acting
as a shared statement
of intent'to. manage,
develop and promote
a destination over a
specific period of
time. A DMP identifies
the roles of the
different stakeholders,
sets out clear actions
and allocates

resources.
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Developing your
destination
management plan |
VisitBritain

principles and rules.
Int... Such models
are able to reengineer
the tourism
destination
management model in
order to gain much
more flexibility in

service provision and
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provide tourists the ...

Tourism Destination
Management: A
Collaborative
Approach

The ten Principles of
Destination
Management 1.
Engage all partners ?
Industry,
stakeholders, public
bodies ? Structures

and funding routes 1.
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PARTNERSHIP 2.
Assess the potential ?
Market position ?
Trends and
competitors ?
Strengths,
weaknesses, 2.

10 principles of
Destination
Management

As we face into our 5
th decade as

destination
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management
professionals here are
5 principles that will
ensure our survival
and prosperity: 1.
First be a marketeer,
then a manager. If, in
the past, DMCs could
simply wait for the
phone to ring then
today this is NOT an
option.

5 Principles for
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Success in
Destination
Management ...
Choose quality over
guantity. Manage
tourism development
based on quality of
visitation, not quantity
of visitors, so as to
enhance the travel
experience while
sustaining the
character of the

destination and
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benefiting local
communities. 5.
Demand fair income
distribution.

Guiding Principles |
Future of Tourism
This distinctive
programme combines
sector-specific issues
such as industry
structure, culture,
policy and social

responsibility with key
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management.and
leadership skills that
will prepare you for a
career in tourism and
destination
management.

Tourism and
Destination
Management BA
(Hons) | York St ...
Destination
management

organizations (DMO)
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are often-the only
advocates for a
holistic tourism
industry'in a place;
and in this role they
ensure the mitigation
of tourism’s negative
impacts to the
environment and local
communities as well
as the sharing of
opportunities for a
vibrant exchange of

people.
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Tourism Destination
Management

Role of Destination
Management in
Tourism. Destination
management requires
the coordination as
well as integration of
the various elements
that constitute the
destination mix for a
specific geographic

location. It is also
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based on clearly
defined DMPs. The
elements of
destination mix are
similar to those of
destination product.

Role of Destination
Management and
Destination Marketing

As a concept,
sustainable tourism’s

underlying principles
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are well understood: it
is about managing
visitor impacts on the
local destination’s
economy,
communities and
environment to benefit
all stakeholders both
in the present

Destination
Management
Handbook - The

Tourism Management
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Tourism Destination
Change embraces
this variation,
complexity, and
dynamism, the model
explains the differing
change trajectories of
tourism destination
development
identified in the
various geographical
levels of the case

study data. The
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general aim of this
study was to further
understanding of how
and why tourism
destinations develop.

TOURISM
DESTINATION
DEVELOPMENT —
BEYOND BUTLER
Destination
management refers to
the creation and

execution of
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comprehensive plans
that are designed to
manage the tourism
value chain (see later
section for definition
of value chain) of a
destination.
Destination
management requires
current, short-term,
and long-term
planning and
management to

ensure sustainable
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results.

DESTINATION
MANAGEMENT
GOOD PRACTICE
GUIDE

Principles of
Sustainable Tourism.
Sustainable Tourism
Info-Sheets.
Principles of
Sustainable Tourism.
Increasing evidence

shows that an
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integrated approach
to tourism planning
and management is
now required to
achieve sustainable
tourism. It is only
recently that there has
been a growing
recognition of the
importance of
combining the needs
of traditional urban
management

(transportation, land
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use planning,
marketing, economic
development, fire and
safetyetc.) with the
need to plan for
tourism.

Principles of
Sustainable Tourism -
GDRC

Tourism destination
management has
significant importance

in controlling many
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impacts of tourism,
thus insuring its
sustainability.
Destination
management requires
the integration of
different...

(PDF) The
Sustainable
Management of a
Tourism Destination

Visitor Management
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in‘Tourism
Destinations. provides
insight into critical
concepts such as the
visitor experience,
service quality, the
uses of indicators and
frameworks, and
interpretation. It also
addresses current
issues including the
social and political
dimensions of visitor

management, the
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implementation of
monitoring, vandalism
and augmented
reality.

Visitor Management
in Tourism
Destinations -
CABIl.org

Destination
management consists
of the coordinated
management of all the

elements that make
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up a tourism
destination.
Destination
management takes a
strategic approach to
link-up these
sometimes very
separate elements for
the better
management of the
destination.

Policy and Destination

Management |
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UNWTO

It also emphasizes
the role and
importance of
strategic thinking for
the management of
tourism. The module
will also examine
various tourism
planning approaches
and discuss the role
of tourism planning
within the context of

destination
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development. A
structured approach is
adopted in the
development of
strategic and
sustainable marketing
plans.

BA (Hons) Tourism
and Marketing
Management -
University of ...
International Tourism

Management offers a
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wide range of
employment
opportunities and
careers both
nationally-and
internationally, from
multi-national to local
organisations, from
world heritage
destinations to
national parks. ...
principles and
practices relating to

sustainable tourism
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and have a coherent
and functional
understanding of the
key ...
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