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Between Branding \u0026

How To Get Bigger Design Clients -
Awareness The Win Without Pitching
Manifesto How To Build Expertise
While Learning The #1 Reason Why
Clients Say No to Value Based Pricing

of Creative Services Stop Selling. Start
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Closing. How To Win More Jobs
Without Pitching How to Stop Giving
Away Your Best Thinking and
Creativity For Free Hew-te-Peosition
Your Creative Services for Success
When-to-Valbe Priceand-When-NOT
to: The #1 Rule of Thumb to Follow
Business Growth Conference 2017:
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Blair Enns Fre-Win-Without Pitehing
Manifeste

A manifesto of business practices for
those who sell ideas and advice, The
Win Without Pitching Manifesto lays
out twelve steps--in the form of
proclamations--that owners of creative

businesses can take to distance
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themselves from their competition,
regain the high ground in their client
relationships and learn to win
business without first parting with
their thinking or writing lengthy
proposals.

he Win Wit 1o focte:
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Get everyone on your team rowing in
the same direction. “* The Win
Without Pitching Manifesto is the
most important book we’ ve read in
the last 5 years on how to build and
grow a better service business. It' s

required reading for our partner team
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and anyone in our firm who
participates directly in new business
and client engagement.” . MWM-CR
(Review from Amazon)
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A manifesto of business practices for
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those who sell ideas and advice, The
Win Without Pitching Manifesto lays
out twelve steps in the form of
proclamations that owners of creative
businesses can take to distance
themselves from their competition,
regain the high ground in their client

relationships and learn to win
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business without first parting with
their thinking or writing lengthy
proposals.

I : i itchi ifasto:
The Win Without Pitching Manifesto

is considered a masterpiece among
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creatives who seek to have a
respectful, profitable, and a fulfilling
business in the field, such as design. It
primarily discusses how to have the
best client-creative relationship
without having to lose your
worth/value, money and time, all in

under 12 proclaims almost like
Page 15/32



statements:.
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by Blair Enns
The Win Without Pitching Manifesto

\ The Wir Wit o
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In his book, The Win Without Pitching
Manifesto, Blair Enns shares the
problems associated with the
traditional pitch and shows you how
to eliminate them by eliminating the
pitch altogether. His strategy is
outlined in the * twelve

proclamations” of the Manifesto. The
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following is a summary of those
proclamations.

I ) " i £ :
IMPRACT Book-Summaries

One of the books he recommended
was The Win Without Pitching

Manifesto by Blair Enns— and | was
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stoked withthe tips & tricks discussed
on pricing creativity. The book
basically discusses how we...

I : i itchi i
The Win Without Pitching Manifesto

Blair Enns’  Win Without Pitching
Page 19/32



Manifesto contains solid advice for
designers who deal directly with their
clients. In Blair s words, “ Only we
present our work.

I ) i tehi £ |
Founder and CEO Blair Enns is the
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author of The Win Without Pitching
Manifesto and Pricing Creativity: A
Guide to Profit Beyond the Billable
Hour. He lectures throughout the
world on how creative professionals
can win more business at higher
prices and lower cost of sale.
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A manifesto of business practices for

those who sell ideas and advice, The

Win Without Pitching Manifesto lays

out twelve steps--in the form of

proclamations--that owners of creative

businesses can take to distance
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themselves from their competition,
regain the high ground in their client
relationships and learn to win
business without first parting with
their thinking or writing lengthy
proposals.

he Win Wit 1o focte:
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You can buy The Win Without
Pitching Manifesto as an ebook, book,
or audiobook on Amazon. If you work
for a creative firm, what's your take
on the Win Without Pitching
approach? If you're a client who's

hired creative firms, what are your
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thoughts?

4 CHHRY (
A manifesto of business practices for
those who sell ideas and advice, The
Win Without Pitching Manifesto lays

out 12 steps - in the form of
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proclamations - that owners of
creative businesses can take to
distance themselves from their
competition, regain the high ground
in their client relationships and learn
to win business without first parting
with their thinking or writing lengthy

proposals. The 12 proclamations were
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written toinspire owners of
independent creative businesses (e.g ...
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Blair Enns is a business development
advisor to creative firms worldwide.

Through his writing, speaking, online
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training tools and global consulting
practice (Win Without Pitching) he
counsels owners of creative
businesses on how to build a lucrative
client base without having to pitch
ideas for free.
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September 5, 2017 The Win Without
Pitching Manifesto was written by
Blair Enns. His intended audience is
creative firms like ad agencies,
graphic design firms and marketing
firms. All businesses should have

some degree of creativity, but these
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types of businesses rely on it more
than most.

I.EHTE.“"EM “.EF“' ,,”'E “I"'. Without

Want to hear more about Blair Enns
and his thoughts behind the Win

Without Pitching Manifesto? Join
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Chris Do onthis video version of our
The Futur Podcast. Chris is able to sit
down with the man ...
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