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Marketing Research. 9th
Edition. by Carl McDaniel
Jr. (Author), Roger Gates
(Author) 4.4 out of 5 stars
13 ratings. ISBN-13:
978-1118074619. ISBN-10:
1118074610. Why is ISBN
important? ISBN. This bar-
code number lets you verify
that you're getting exactly
the right version or edition
of a book. Marketing
Research 9th Edition -
amazon.com

Marketing Research 9th
Edition By Carl Mcdaniel |
calendar

In Marketing Research
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Roger) Gates share their
industry experience to teach
students how to make
critical business decisions
through the study of market
research. Designed for
marketing research courses,
the authors' practical,
applications-based approach
features Real Data, Real
People, and Real Research,
to prepare students to
conduct and use market
research for future careers
in business.
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edition the 9th edition has
been updated to offer the
most current insights on
forces shaping marketing
research including the
widespread adoption of
infographics a pronounced
shift toward mobile
marketing research and the
impact of big data
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Edition - Carl McDaniel, Jr.
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